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Clear Choices Clean Water

Project Goal:
• Utilize an existing, successful 

outreach program to engage 
citizens in pollinator protection.

Project Approach:
• Conduct Social Indicator survey 

(1104 responses)
• Buildout the pledge website and 

resources
• Begin early phase outreach, 

promotion, and partnership 
building

A Social Marketing Campaign

Focuses on getting people 
to PLEDGE ACTION



Survey says…
Highlights from our Fall 2016 social indicator 
survey gauging public awareness:
• While almost 80% of those surveyed had heard 
about threats to pollinators, some of those 
threats—mites and the impact of turf lawns in 
particular—remain poorly understood. 

• Despite wide interest in the subject, many of 
those surveyed had trouble identifying different 
species of pollinators and understanding their 
role in pollination.



Survey says…
• There is considerable interest in using native 
plants around homes and common areas to 
promote pollinator habitat: 86% of respondents 
already use native plants, and another 11% 
expressed willingness.

• Many people are afraid to be stung by wasps (82%) 
and yellow jackets (85%), but few (17%) are 
unwilling to use native plants that might attract 
them.

• One thing some people are unwilling to do: stop 
treating their lawns (20%)



A Big Thank You
Clover Blossom Honey provided a 
free 2 oz. bottle of honey to promote 
the survey, and they even shipped 
them for us!

Thank you for your generosity.



The Pledge Build
Using the Clear Choices Platform as a Call-to-Action

Main Goals:
• Provide material for education and 

awareness; help reduce behavior 
change or action barriers 

• Develop a pledge mechanism that 
collects measurable data

• Create a “viral” call-to-action for 
widespread engagement 



Social Marketing:
The Public 

Commitment



Background 
education and 

context

Resources for 
more detailed 
information





Built-in Evaluation 
Mechanisms for Outreach 
Strategies and Partners





Able to engage ‘early 
adopters’/leaders

Able to measure % behavior 
change





Personalized pollution 
reductions and relatable 
outcomes resulting from 

each person’s ‘choice’/action

The “upsell” to take 
additional actions for 

pollinators….







Automatic, ongoing 
email 

encouragement



Getting the Word Out
Our new materials and partnerships
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8’ Tall Banner Kids’ Coloring Page



Indiana.ClearChoicesCleanWater.org/plants
TAKE AN ACTION PLEDGE!

Make a Clear Choice for Clean Water

Not sure how to help pollinators?
Learn more about how you can make a dif erence at:

•  Pollinators help create about 30% of the
   crops we eat and aid in the reproduction 

of almost all wild plants.

•  Honeybees alone account for nearly $20 
billion worth of products every year.

•  Pollinators are in a steady decline        
because of pesticides, disease,        

      parasites, and habitat loss.  

  •  Native plants help restore vital  
  habitat, reduce yard maintenance,  
   and contribute to cleaner water.

Info-cards for 
adults
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And activity 

cards for kids
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Bookmark
Seed Packet
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Thank You!
Bee Part of the Buzz


